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Abstract  

 
This paper examines strategies to combine economic development needs related to cultural tourism 
with actions for the protection and enhancement of heritage in a sustainable way. France, first Country 
in the world for number of international visitors, according to updated data provided by the World 
Tourism Organizations, has developed a long-term government policy aimed at the protection and 
enhancement of heritage. Moreover, this Country promoted all forms of art and intellectual production. 
The culture in France, over the centuries, affirms itself in the policies adopted, as the most important 
tool for achieving a comprehensive development, including social and economic, which ensures the 
quality of life of every individual.

 
In particular, this paper analyzes system of site’s management, which 

focus on promotion of culture. The sites are: the Agglomeration of Montpellier, for planning and 
management at the metropolitan scale; Loire Valley, for the identity of the place linked to the territorial 
promotion; Saint Guillelm le Desert et la Communauté de commune Vallée de l'Hérault for the aspects 
related to authenticity, integrity and sustainable tourism; Pont du Gard, for the new models of 
management, economic and sustainable development;  Bibracte for the enhancement of culture and 
scientific research; and the project for the Seine in Paris, for the transparence and public participation 
in the planning process.  
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The Role of Culture in France. 

France, first country in the world by number of international visitors [1],
 
developed a long-term 

government policy aimed at the protection and enhancement of heritage, through interventions on the 
assets, on the organizational structure of the institution responsible as well as on the promotion of all 
art forms of intellectual production. The critical analysis of case studies in France refers to emblematic 
sites of the French heritage included in World Heritage list and in the prestigious Réseau des Grands 
Sites de France. These examples have been universally recognized, by the French State and the 
relevant scientific literature, as models of sustainable management, able to mediate the needs of 
conservation and the economic development linked to tourism. The sites are: Montpellier; the Loire 
Valley; Saint-Guilhem-le-Désert et Gorges de l'Hérault; Pont du Gard; Bibracte; the Seine in Paris. 
The predominant role of culture in France is marked by a policy of national government, through a 
structured and organized administration and financial system of, which manifested itself in the past, for 
example, through the support of foreign artists living in France. Among the most famous links in the 
relationship between artists and representatives of political power or patrons, is recalled that between 
Leonardo da Vinci and Francis I, who honored him with the title of premier peintre, architecte, et 



 

 

mécanicien du roi [2]. The culture in France, over the centuries, affirms itself in the policies adopted, 
as the most important tool for achieving a comprehensive development, including social and 
economic, which ensures the quality of life of every individual [3].

 
It is a State's duty for all to be able to 

access culture, as provided by the French Constitution. This is also the main objective of the Ministry 
of Culture, which foresees: making accessible to the widest possible public the works of art, primarily 
national ones; to encourage the creation of works of art and stimulate the spirit that enriches them 
(décret n. 59-889 du 24 juillet 1959), [4]. Indeed, creation is a cornerstone of French cultural policy 
that is expressed through two main actions. The first appears to support the artists in their training, 
assuring a system of support in the absence of work, protecting intellectual property and facilitating 
access to internal and external market. The second is materialized with the support of business 
through numerous public commissions, specific tax and financial measures and the creation of specific 
places for exhibitions and events [5].  The main role of the State is recorded in the investment for 
culture with funding in this economic sector: with a budget of 2.816 billion euro announced in the 
national budget for culture in 2009 - and an increase of 2.4 per cent more compared to 2008 - 
investments in culture have increased almost continuously over the last twenty five years [6]. France, 
with eighty-two million international arrivals, is the most visited country in the world. The concentration 
of natural and cultural heritage is very strong in the Country, forming the basis for a tourist economy, 
which represents 6.2 percent of Gross Domestic Product (GDP) [7]. The added value of tourism in 
France, as a percentage of GDP, is higher than that of other sectors which contribute decisively to the 
national economy. The total tourist income in the country in 2009 is 84.7 billion euro. Of these, the 
value added of 41.6 billion euro, exceeding the energy and agriculture (30 billion respectively), agro-
food industry (25.7 billion) and automotive (11.2 billion) . By its nature, as a sector of services, tourism 
is a major generator of employment, with an average annual growth of twenty-seven thousand 
employees over the past ten years [8]. The field of cultural tourism has opened new perspectives to 
respond to market needs. The visit to the most emblematic and visited historic sites in France, no 
longer meets sufficiently and exclusively tourists, who ask and seek monuments and sites that are 
expression even of a minor heritage. Moreover, they ask for high profile cultural events. To meet these 
growing demands, the Convention "Culture tourisme" between the Ministry of Culture and the State 
Secretariat for Tourism  was signed in November 2009. The Convention's main objective is to 
encourage innovation and practices of tourism development focused on monumental heritage, in order 
to differentiate the tourist routes and avoid massive flow of visitors that focus exclusively on a few 
properties, thanks to the organization of large events in other less promoted places. This is in view of 
the fact that "the greatest problem of tourism in France comes from the over-attendance of a dozen of 
well-known sites. Seven national monuments, in fact, achieve the 2/3 of attendance at such sites, and 
three museums accounting for sixty percent of visitors to the national museum system." [9] In fact, 
these initiatives are consistent with a cultural policy already initiated since years that allowed to the 
creation of many annual festivals and events, not only in France, but throughout Europe. To name a 
few, include: the music festival which is celebrated since 1982, every June 21

st
 in all French cities; the 

European Heritage Days, which since 1991, is held in the third week of September;  the night of the 
museums, which is held annually since May of 2005; and the film festival which is held for three days 
in late June. Between tourism and enhancement of heritage, while respecting the principles of 
sustainable development, the decentralization processes of territorial management has played a key 
role in France, in line with the requirements of the international conventions on protection of cultural 
and landscape heritage. In 1982 it has created a special procedure for decentralization (Law Defferre 
1982).  As part of efforts to decentralize the management of the assets and to strengthen relations 
between State and local authorities, the law n. 6  of January 4

th
, 2002 introduces a new management 

structure: l’Établissement Public de Coopération Culturelle (EPCC). This is an institution for the 
management of a public cultural service, managed by a local institution, which can extend to several 
municipalities [Établissement public de coopération intercommunale (EPCI)]. This new tool allows to 
facilitate the participation of one or more local communities, also in economic terms, within a joint and 
shared project. The EPCC can assume different forms to support all the sectors of cultural activities. 
Among them, those in support of the activities of: heritage (museums, libraries-media libraries, 
historical monuments); the teaching of art (schools of music and art); the plastic art (art centers); and 
the organization of events. 
 

Le Schéma de Cohérence Territoriale (SCoT) de Montpellier. 

The idea of preserving and enhancing the rural landscape structures also le Schéma de Cohérence 
Territoriale (SCoT) of Montpellier, related to the agglomeration of the City, which includes thirty-one 
Municipalities and four hundred thousand inhabitants. The peculiarity of the SCoT is that its perimeter 
is perfectly coincident with that of the Communauté d'agglomeration de Montpellier, established on 
August 1

st
, 2001. The elected drew, at the time, the lines for a common strategy for urban 

development of Montpellier and its agglomeration, in response to the constant population growth 

http://fr.wikipedia.org/wiki/%C3%89tablissement_public_de_coop%C3%A9ration_intercommunale


 

 

during the last forty years. To a policy incapable of managing the land wisely, in the respect of 
protecting its natural and built heritage, it replaces, in the late seventies, a strategic vision that sees in 
the planning of the metropolitan city, an environment committed to the principles of development of a 
more equitable and sustainable collective life. It was affirmed, in these years, the ordering lines of a 
territorial and landscape planning at the metropolitan scale, which proposed the City as principal 
productive, cultural and scientific pole for the entire Languedoc-Roussillon Region [10]. The large 
urban project is based on a landscape master plan, which is developed on a axis that foresees the 
expansion of Montpellier to the coast, along the “sea route", named, in June 2009, avenue Raymond-
Dugrand [11]. The urban design strategies, launched at the end of the seventies, had the goal of 
giving to Montpellier, in the regional context, the role of a functional, dynamic and safe city, with a high 
quality of life for its citizens, under the environmental, urban and economic profiles, even through 
appropriate social policies.

 
The Schéma has reversed the logic that perceives the agricultural land and 

natural sites as a variable to be adapted to the needs of urban expansion, in favor of a vision that, in 
contrast, interprets these areas as an expression of identity of places and a catalyst for economic 
development.The urban expansion, scheduled according to the directional axis of the "sea route", 
projects the city on the coast, with ample space project dedicated to nature and agriculture [12]. 
Policies of spatial planning and asset management in Montpellier have developed, not surprisingly, in 
parallel to those for the promotion of culture, which has enabled the City to become a focal point of 
regional, national and international  reference for the provision of services to the population and 
visitors. It is here that is born, thanks to the support of the Ministry of Culture, the Festival de Radio 
France et Montpellier and the Festival International Montpellier Danse, which have become two 
locomotives driving the spread of this kind of events in the Country. Moreover, it was realized, since 
the eighties, the national regional conservatory, the  high school of fine arts and Corum, a cultural and 
leisure center capable of hosting major events. To confirm the importance of this sector and of the 
policies in favor of cultural promotion, we observe that with a budget of more than eighty million euro, 
the Communauté d'agglomération de Montpellier is one of the first urban areas in France for investing 
in culture [13]. 

 

 

Fig. 1: Montplellier, Antigone centre (photograph by Alessandro Ciambrone). 

The Loire Valley. 

The inscribed area of the Loire Valley extends over a length of 280 km and covers an area of about 
eight hundred square kilometers. The area includes two Regions, four Departments, six Conurbations, 
eleven Countries, 164 Municipalities, a regional natural park and it houses up to about 1.2 million 



 

 

people. The site is one of the most visited in France. Both Regions in which is located the property 
(Centre et Pays de la Loire) received a greater number of tourists in comparison with the year of the 
inclusion of the site in the UNESCO list. Tourists in the Centre Region increased from seven to eight 
million, and those of the Pays de la Loire Region, from ten to thirteen million in the last ten years [14].  
In 2002 it was signed by regional, departmental, municipal and consultative bodies of the territory a 
"charter of commitments" with the aim of increasing the attractiveness of the area in terms of 
landscape, environment, tourism and cultural services. The State and local authorities, at the request 
of the World Heritage Committee, established a system of management and the site consists of three 
bodies: 
 

- la Conférence Territoriale, which indicates the guidelines; 
- le Comité pour le Développement, which assumes a consultative role; and 
- Mission Val de Loire, which is the operative body in charge of the management of the site. 

 
This structure allows a simplification of complex bureaucratic procedures, precisely because each 
body has specific functions that do not overlap, but it integrates to that of others. Cooperation is not 
limited to the local or national sphere, but also extends to international cooperation projects. The 
Centre et Pays de la Loire Regions, with the Universities of the Loire Valley, founded in 2005, the 
Institut international fleuves et patrimoine that develops, in cooperation with the Mission, basic and 
applied researches, through comparative analysis and studies of best practices among the rivers 
Loire, Niger and Mekong.  

 

Fig. 2: Lorey Valley, Chateau de Chenonceaux (photograph by Alessandro Ciambrone). 

All the programs of management and promotion of the site are connected, through a concerted 
strategy, to the criteria that allowed the site its inclusion in the World Heritage List. It has also 
designed a special logo, showing the temple of UNESCO, the emblem of the Convention on the 
Protection of the World Cultural and Natural Heritage of 1972 and the words Val de Loire Patrimoine 
Mondial. The label, thus defined, is advertised on all brochures and catalogs of scientific, cultural and 
tourist promotion of the area. Additionally, in each of the 164 Municipalities included in the perimeter of 
the listed site, were positioned appropriate panels in the same format. These confirm that the property 
is included in the World Heritage sites list. All the strategies of promotion and education respond to the 
desire to strengthen the attachment of local communities and, in particular, the younger generation at 
the historical background of the territory. Education for protection favors the creation of a management 
class attentive to the protection and enhancement of the heritage, which is, among other things, 
promoted through a strong promotional message in the international tourism market. In fact, the use of 



 

 

the UNESCO logo and of the World Heritage emblem are perceived by foreign visitors, as a mark of 
quality and integrity. 

Saint Guillelm le Desert et la Communauté de commune Vallée de l'Hérault. 

La Communauté de communes Vallée de l'Hérault in the Languedoc-Roussillon Region, is located in 
the heart of the Department de l'Hérault, near the Agglomeration of Montpellier. La Communauté 
consists of twenty-eight Municipalities. Its population of thirty-two thousand inhabitants, has grown 
rapidly in recent decades. The territory extends over four hundred square kilometers. This is 
characterized by a unique natural landscape, eroded by the river Hérault, including forests, vineyards, 
olive groves and scrubland. The area is also characterized by the ancient villages, and a strong sense 
of spirituality. In fact, these sites are included in the route of Saint Jacques de Compostella en France, 
which includes the Pont du Diable and the Abbaye de Gellone in the village of Saint Guillelm le 
Désert, inscribed, for this reason, in the World Heritage list. Five out of the twenty-eight Municipalities 
in the Vallée de l'Hérault in 2002, were awarded the Grand Site de France label, which is a prestigious 
recognition given by the State for a management that combines preservation of the landscape and the 
"spirit of the place, as well as quality in the visitors’ welcoming and participation of local communities. 
It was estimated in 2006 that these Municipalities welcomed a number of unsustainable visitors - 
about seven hundred thousand a year - with peaks of thirteen thousand tourists per day during the 
high season. All this resulted in inevitable negative consequences for the preservation of monuments 
and landscape of the area.  

 

 

Fig. 3: Pont du Diable (photograph by Alessandro Ciambrone). 

To avoid these negative impacts and limit tourist arrivals, local authorities, since 1991, decided to join 
the Opération Grand Site, launched by the French government in the eighties. L'Opération provided 
innovative management actions for sites protected by the Ministry of ecology and sustainable 
development. The main objectives of this initiative were: the management of tourist flows; improving 
the publics’ reception and the conservation and enhancement of cultural heritage and landscape. In 
this sense, it was realized a center of hospitality for the territory, which is located in Pont du Diable. 
Also, it was realized a parking lot, sized in reference to the need to welcome people, and perfectly 
integrated into the landscape, which allows visitors to leave the car without entering in the most visited 
localities of the territory, as it was happening in the years before the creation of the complex. In the 
Management Plan of the Grand Site, particular attention was paid to the enhancement of the rural 
landscape, the promotion of agricultural products and local handicrafts as an engine for the 



 

 

sustainable development of the territory. In terms of tourism, a special partnership agreement was 
signed with the inter-Municipalities office of tourism promotion. This agreement has allowed the 
development of a unique and agreed promotion strategy with the concentration of funds devoted to 
publicizing the sites and to optimize the services for visitors. To verify the degree of satisfaction of the 
visitors in the logic of the guidelines of Grand Site, were designed and implemented a number of 
initiatives, including: the observatory for the tourist fluxes, the observatory on landscapes; 
investigations related to the economic impact on the area in connection with its frequentation by 
visitors; the observatory on the natural environment and the state of conservation of the site.  
In the framework of the departmental forum for sustainable tourism, the impact on the local economy 
since the beginning of the operation Grand Site, were evaluated in approximately fifty million respect 
the initial investment of about fifteen million. In other words, the economic impact on the community 
was over three times the initial investment. 

 
Pont du Gard. 
 
Le Pont du Gard in the Languedoc-Roussillon Region, is one of the few sites in France which received 
both the UNESCO brand and the Grand Site label by the State (Ministry of ecology).  
In 1985, after inclusion of the Pont du Gard in the UNESCO list, the Conseil général du Gard, 
expecting an increase in tourism, decided to implement actions in order to protect and manage the 
most visited cultural and tourist site of the Department. In fact, there was no welcoming structure, at 
the time.  
 

 

Fig. 4: Pont du Grad, Reception centre (photograph by Alessandro Ciambrone). 

"Savages" paths were born spontaneously eroding the natural spaces. Between 1996 and 2000, an 
area of one hundred sixty-five hectares  around the monument was the object of a major 
environmental restoration. The proposal is designed to ensure a careful form of protection for the site 
and the best possible conditions of access to visitors.  
The realized project configures a new vision of the space, which is returned completely to pedestrian 
and interdicted to vehicular traffic. The whole area around the Bridge, for a diameter of five hundred 
meters, was returned to its original state. In fact, the parking lots that allow pedestrian access to the 
site. The silent architectures, respecting the prerogatives of the landscape, fit into the environment 
with a very discreet impact in relation to the monument. On the left bank of the Gardon river, in the 
building of new construction, which contains space for reception, bookstore, cafeteria and restaurant, 
was made the largest virtual museum and interpretation center on the history of Romans in France.

 
At 

its side is located a recreation center dedicated to preschools and educational activities. The complex 



 

 

includes the space for temporary exhibitions and cinema, with three hundred seats, where throughout 
the year, events and projections about the history and traditions of the place are organized. 
With regard to the policies of management of cultural heritage and landscape, the UNESCO site and 
Grand Site de France du Pont du Gard is managed since 2003 through an Etablissement Public de 
Coopération Culturelle (EPPC). The objective of the EPCC of Pont du Gard is to develop the 
promotion of national and international cultural activities, tourism and environmental policies. The 
project contributed, in a few years, to the definition of a "cultural district" and allowed a significant 
increase in economic revenues for the site and the whole Region. The number of visitors has 
increased by one hundred thousand units in three years, from 1.3 million in 2008 to 1.4 million in 2011. 
In the same period, the economic revenues increased of the eighty-seven percent and the self 
sustaining of the EPCC, compared to the allocation of public funds, is passed from fifty percent to 
seventy-three. Pont du Gard moves an economy on a large area that involves fifteen hundred people 
engaged in cultural activities and tourist facilities, and produces an induced income of one hundred 
forty million per year in the Languedoc-Roissollon Region [15]. Another factor that contributed greatly 
to the promotion of Pont du Gard is the rich program of national and international events, which makes 
the "cultural district" alive and accessible in all the seasons of the year. Throughout the summer the 
site is illuminated at night and thanks to the organization of concerts and shows of various kinds, it has 
become a magnet for the entire Department. The Bridge, with Avignon and Nîmes, represents a must 
for French and foreign visitors, and is often promoted to the international tourism fairs, through an 
integrated offering that includes the two nearby Cities. 

 
Bibracte. 
 
Located in the heart of Burgundy, on the Mont-Beauvray, in the Regional natural park of Morvan, 
Bibracte is the name of the ancient capital of the Aedui, a powerful Gallic tribe. The site was 
abandoned after the Roman conquest. Later, the area was not significantly occupied, and it is for this 
reason that Bibracte is today one of the best preserved fortified cities of the late Iron Age. It is also a 
site of great symbolic importance for the French national history. For its historical and landscape 
characteristics, as well as the concrete actions for the protection and enhancement of the site, 
Bibracte has also been awarded the Grand Site de France label in 2008. The fortune of Bibracte is 
due to the political choices of the president François Mitterand, who proclaims in 1985 the oppidum 
"site of national significance", and in 1989 includes it in the ambitious program of the "Grands Travaux 
de l'État". The heart of the property’s scientific activities is a program of archaeological researches on 
the Gallic city from which it takes its name. The project, started in 1984, involving approximately fifteen 
European Universities and Research Centers. The originality of the scientific and research program of 
the EPCC of Bibracte consists in the fact that it involves students and researchers from different 
centers of higher education, coordinated in their projects, by the permanent scientific team of the 
European archaeological center. Bibracte fully supports all the subsistence costs of students – who 
belongs at the scientific institutions partners - which are hosted free of charge. The European centre 
for archaeological research provides publication of the major scientific studies through a series called, 
precisely, Bibracte [16]. In the domain of research, Bibracte aims to consolidate its role as a European 
reference for studies related to the Celtic period and the emergence of urban civilization in Central 
Europe. In the field of training, the EPCC aims to become the place of excellence for continental 
practical education of archaeologists, because the site hosts the largest program of archaeological 
research on the field, organized in the last thirty years [17]. Also, Bibracte is a regional pole of cultural 
and tourist attraction. The EPCC invests half of its funds to promote awareness of archeology to the 
general public through the museum, the temporary thematic exhibitions and cultural events of a 
different nature.  
 
 

 

Fig. 5: Bibracte (photograph by EPCC Bibracte).  



 

 

The site receives between forty and forty-five thousand visitors a year, among them, eight thousand 
are young students.These data are stable since 1996, or since it was opened the archaeological 
museum. The EPCC is also a cultural point of reference for the Pôle National de ressources 
éducatives “Patrimoine archéologique”, which was constituted in 2003 within the framework of the 
inter-ministerial program for arts, education and culture. Finally, a number of tours to the site are 
organized especially with the schools in the area. The identity of the Morvan, which is based on music, 
languages and customs, it is not lost, but on the contrary, has been restored and enhanced in recent 
decades. Paradoxically, the new residents from other Regions, including some countries of northern 
Europe, contributed to the rediscovery of the ancient traditions of the area. In this context, Bibracte 
represents a cultural center of primary importance for a local community which does not have many 
opportunities for recreation as well as social and intellectual exchanges. For this reason, the program 
of the museum is not only focused on archaeological exhibitions, but extends to various events that 
may attract both local residents and foreign visitors. 

Paris.  

The World Heritage Committe decided to include the property “Paris, banks of the Seine” in the 
UNESCO World Heritage list in 1991. The bridges, as well as the built heritage on the banks of the 
river, are linked to the growth of the City and are intended to establish, activate and multiply all kinds 
of relationships among residents and foreign visitors [18]. The contemporary City that has developed 
between the sixteenth (in particular the seventeenth century) and the twentieth century, expressed 
through different historical and architectural traces, the evolutions of the relations between the river 
and the citizens. The project of enhancement of the banks of the river launched, in April of 2010, by 
the City administration speaks of these relationships, and of the different spatial, functional  and 
architectural configuration of the Seine in a process of urban transformation that involves Paris and its 
metropolitan area. The project goal is to reduce the vehicular space on the banks of the river - in the 
center of the City – in order to return a larger pedestrian area, and then allow the citizens and visitors 
easier access to the promenade along the Seine. Therefore more spaces will be dedicated to public 
life, leisure and culture. The project covers an area of fifteen hectares of which four will be completely 
returned to the exclusive use of pedestrian and bicycle paths. The estimated cost for the entire 
operation is forty million euro. On the left bank, the project includes the construction of natural 
itineraries, sport areas, 
 
 

  

 

Fig. 6: Paris, Beaubourg (photograph by Alessandro Ciambrone). 



 

 

outdoor spaces for exhibitions and events. On the right bank there will be a reduction of the roadway 
and the installation of traffic lights, to decrease the speed of vehicular traffic, and allow for easier 
pedestrian and cycle access to the Seine. To promote the enjoyment of the riverfront, the project 
planned five mooring stations, including one designed for the transportation of passengers on the 
boats, and four other floating platforms, for recreational, cultural and tourist activities. The mayor of the 
City sent all the project’s documentation to the UNESCO World Heritage Centre. Moreover, le Conseil 
launched a public consultation, in accordance with the Code of urbanism, to involve concerned local 
communities, citizens and everyone who could be involved through comments, suggestions and 
concerns about the proposal [19]. The consultation has been characterized by the participation of a 
large number of public and private institutions, for the communities involved on a metropolitan scale, 
according to a tool that went beyond the usual forms of advertising, such as public meetings and 
exhibitions of the project. The rich program of cultural events and initiatives, in fact, increases that 
already full of entertainment of Paris on the international scenario. Thus, buildings, monuments, works 
of art, landscapes and gardens as well as programs of reach and international events are able, today, 
to identify a site as a privileged destination and cultural center of excellence. Probably, in an 
increasingly competitive tourism market, which looks for originality and spirit of places, the attention for 
historical and natural heritage, has the same importance than the interest related to the intangible 
assets. In this context, cultural policy, not improvised, which arises from the historical consolidated 
historical matrices, and reinterpreted in a contemporary way, seems to be able to create not only 
economic but also better conditions of life for the community of the territory.  
 

Conclusion. 

We consider that the critical study of best practices in France, may contribute to the definition of 
sustainable strategies in cultural tourism management to be adopted in other territorial contexts.     
The SCoT of Montpellier, is characterized by aspects of planning and management on a metropolitan 
scale, through a strategic vision, which is the result of thirty years of political continuity. Public 
participation, partnership, public-private consultation, and landscape planning are the main tools of a 
design that brought the City and its metropolitan area, to establish itself, over time, as one of the main 
centers of social, cultural and economic development in France. The cultural network of the Loire 
Valley can be considered a model, both for the management structure adopted – including three 
organizations (political, advisory and operational) that work synergistically with Universities and local 
communities for the territorial development - that for the processes of discovery of local identity and 
local promotion linked to the historical background and criteria that allowed the property its inclusion in 
the World Heritage list. Saint Guillelm le Désert et la Communauté de commune Vallée de l'Hérault is 
taken into account for the aspects related to the promotion of the authenticity and integrity of places, 
as well as for planning actions aimed at limiting the negative impacts of mass tourism, through the 
implementation of a project that, in contrast, favored the promotion of sustainable tourism. The EPPC 
du Pont du Gard was able to start a process of cultural and economic development, at regional and 
local level, through an architectural, environmental and landscaping redevelopment project of the site, 
as well as a careful system of management of the recreational and cultural activities, linked to the 
fruition of the cultural landscape, new reception and entertainment facilities.The EPCC of Bibracte 
stands for integrated management actions able, at the same time: to protect and enhance the 
archaeological site and the amazing landscape that surrounds it on an extension of nine hundred and 
fifty hectares; to realize an archaeological museum able to become a cultural center of attraction for 
the entire region; and to contribute to the definition of an international scientific community through the 
research program of the European archaeological centre, which is located in the site. The project for 
the enhancement of the banks of the Seine in Paris, is characterized, then, for the transparency with 
which the proposal was presented to local communities, and the public participation involving all the 
concerned stakeholders of the territory. It was so defined a collective project, coordinated and 
concerted, which become a model of democratic participation, not only in France, but throughout the 
world. All the best practices considered show some common characteristics. These are consistent 
with national policies for the promotion of culture and tourism, as well as examples of integrated 
management [20], where issues of protection, enhancement and sustainable development of tangible 
and intangible assets, are part of a single process. In particular, we emphasize the particular attention 
given to cultural events, not only traditional, but in all their expressions. Also, what we have seen in 
these best practices is that in the current era characterized by the economy of knowledge, the cultural 
identity of places has a greater value than that related to the tourism industry, because this is an 
indispensable asset in the educational process to maximize human capital and to make competitive 
and attractive the territory [21]. 
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